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Using what they know to teach 
them what they need to know
Lucinda Rush, MLIS, MME
Old Dominion University Libraries
What’s the point?
What They Know
Social Informatics
Interactions
Audience Construction
Identity
Incentives
Ambient Awareness
Want to know more?
Rush, L. & Wittkower, D.E. (2014). Exploiting fluencies: 
Expropriation of social networking site consumer training. 
Digital Culture & Education, (6), 13-29.
How Do They Connect?
Views, Likes, & Shares vs. Citations
Social 
Informatics
Authority is 
Contextual
They Know:
• How to do keyword searches in 
YouTube
• How to find the most popular videos
• How to judge the relevancy of videos
They Need to Know:
• How GoogleScholar ranks results
• How to keyword search in databases 
and GoogleScholar
• How to judge the relevancy of 
scholarly resources
Biggest Lies on the Internet
• Ambient Awareness
• Searching as Strategic Exploration
• Research as Inquiry
• Authority is Constructed & Contextual 
Two Truths & A Lie
Embedded Librarian & Facebook
Scholarship 
as a 
Conversation
Interactions
Searching 
as Strategic 
Exploration
Incentives
Research as 
Inquiry
Ambient 
Awareness
82% of 
Young Adults 
(18-29) are 
on Facebook
70% of all Facebook 
users login at least 
once a day. 43% login 
multiple times a day.
http://www.pewinternet.org/2015/08/19/the-demographics-of-social-media-users/
Incentive: 
Instant Gratification & Feedback
Searching 
as 
Strategic 
Exploration
Ambient Awareness, SNS, 
and Research as Inquiry
Oh yeah, I 
can use the 
awesome 
Course 
Guide that 
my librarian 
made!
The “In Real Life” Connection
Sharing, 
Posting, 
Engaging
Ambient 
Awareness
Research as 
Inquiry, 
Scholarship 
as 
Conversation
Let Them Talk!
Incentives Interactions
Scholarship as 
a Conversation
Information 
Creation as 
Process

#
#Research
Let Them Play!
Information 
Has Value
It’s All Connected
Our 
Students
Information 
Literacy
Threshold 
Concepts
Teaching
Business
Social 
Networking
Consumer 
Training
Contact Information:
Lucinda Rush
Old Dominion University
lrush@odu.edu
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